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Organic @ Paid

400K

: ”~ 0

2UUN

100K

o
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Jan 71,2023 - Jul 31,2023: @ Use
Jan 1, 2022 - Jul 31,2022 &

|
' A
f\
A - pr i~ B N =
S A.—M-_A I — L —
Foleuary 2023 May 2023 o 2003

Users New Users Sessions
260.89% 264.91% 251.82%
47125 vs 13,058 47,205vs 12,936 56,688 vs 16,113

Direct Advertising Buy on Meta: $8,500

$1,200 per month r
S300 per week Twosgl!;"-,g%ru



Elimination of Wasted Reach

Person Organic Post Paid Post

who
cares.

Engaged users
who who have
indicated that
they care about
what you're
talking about.

People who
don’t care.

People who
don’t care.

People who
don’t care.

Locals interested

People who inevents. @
entered a 55.:,.:.
sweepstakes. TwoSIX DIGITAL

FYI. They don't care.







Never before has it
been easier to
reach the right
people at the right
time with your
brand message.

Content

Place Time



“There is really no excuse
for someone to see your
content who doesn’t want
your product”

Dan Slagen, SVP, Nanigans
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Creeper Mode Activated
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ALWAYS ON










Boost Post
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; Edit audience X
To boost a Facebook post on your classic or new Page:

Gender ©
All Men Women
1. Switch into your Facebook Page.
Age ©
2. Find the post you want to boost. 18 65
-+
3. Select Boost post. You can find it at the bottom right of your post. Note: If you are Selecting an audience under 21 in certain locations may limit your

largeting oplions or pause your ads, Learn more

unable to select Boost post, boosting may be unavailable for this post.

Locations ©
4. Goal: Choose the results you'd like to see from your ad. You can let Facebook select ool
the most relevant goal based on your settings, or choose a goal manually. Type to add more locations
5. Fillin the details for your ad. We'll automatically use images and text from your post, United States x

but you can choose the following details:
Detailed targeting ©
. . ) Your ad will be shown 10 people who match at least one of the followng
* Audience: Choose a recommended audience or create a new audience based nterosts
on specific traits. Note: If your ad is part of a Special Ad Category, your Detaded targeting Browse -

audience options may be limited. For advanced targeting features, go to Ads Manager.

¢ Total budget: Select a recommended budget or provide a custom budget.

ience definition
* Duration: Select one of the suggested time frames or provide a specific end
date, Estimated audience size: 236.6M - 278.4M 0
* Payment method: Review your payment method. If you need to, you can Cancel

change or update your payment method.

1. When you're done, select Boost post now.
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n = Business Manager

Business Manager

Why choose Business Manager?

You need more than one ad account. .=
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facebook business

Ads Pages Inspiration Success Stories News

5 "\
Facebook a'ds. y

Advertising oh Facebor  nakeéslikeas, find théssight people,
capture! rattentioh andy results N

Create an Ad

Your people are here

CREATE A FACEBOOK ADS ACCOUNT el
TwoSIXDIGITAL
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To Do List

1) Get on Business Manager
2) Link your Facebook Page to Business Manager

3) Create/Add a Facebook Ads Account
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ARE YOU
USING
CUSTOM
AUDIENCES?




Create a Custom Audience

How do you want to create this audience?

Customer Flle

Faceb kK and A3%0 AN Audie -1 e S Ive £ cala w he

Website Traffic

Offline Activity  UPDATID

Engagement | UPDATED

, o
! = ]
‘ a - EEE
) 11T
"

Cancel
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Create a Custom Audience

What do you want 10 use to create this audience?

Video upDATID

eale a 1 &t

m ¢

Lead form PDATED

2a%e 3 st - & W S0 Of { 1ad atorm it

"

Fullscreen Experience UPDATED

Qo0 penea y 3 or Carwva

Facebook Page

£

Instagram business profile | NEwW

¢a1e a list of pacole w Nave Inmeraces thy 9

Event | NEW [ "/ 1
|
d

e e
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A ) Ad Wath Erroes

This mactn: Jan ) 2009 - Jan 1) 2019 »

q . &% Ad Sets B At

T Nules » View Setug  J)  Colomns: Performance » Breshsown w Reports »

Cast per
a Owbvery . Bodget Neralts MNeach Irmgressmm '.:" Arveraril Sgent trds  Freqeen

| Audiences :
ST TS A iE Plan + Create & Manage 4 Measure & Report O Settings
pusiness settings
Audience Insights
Ads Manager
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Create a Custom Audience

Customer file

Add customers from your own file or copy and paste data
Use your customers’ information to match them with people on Facebook.

Import from MailChimp
Import email addresses directly from this third-party cennection by
providing your login credentials.

Customer file with lifetime value (LTV)

Include LTV for better performing lookalikes | NEW |

Use a file with LTV to create a lookalike more similar to your most valuable
customers. &,
] |
_FNEN
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Create a Custom Audience X

nclude people whe meet . ANY w of the following criteria:

Everyone who engaged with your Page w nthe past = 365 days @

# Include More & Exclude
Create a Custom Audience
Audience name Name vour audient
Engagement © Browse
Cancel People who viewed at least 3 seconds of your video
In the past © . _
People who viewed at least 10 seconds of your video
) People who have watched at 25% of your video
Audience Name
People who have watched at 50% of your video
People who have watched at 75% of your video
People who have watched at 95% of your video

Back L] |
TwoSIX DIGITAL




Create a Custom Audience X

nciude people who meet ANY w of the following criteria:

Everyone who engaged with your business w nthe past 365 days @

v Everyone who engaged with your business O
# Include More & Exclude
Anycne who visited your business profile (3 )
Pecple who engaged with any pest or ad o 50 X Show description
Pecple who sent 3 message to your business profile ©
Pecple who saved any post or ad [ ]
Cancel Back
&,
] |
_FREN
TwoSIX DIGITAL



Create a Custom Audience X

nclude people who meet ANY w of the following criteria:

People who responded Going or Interested w  inthe past 365 days ©@

Page: v

Select All « Selected (0)

Winter Barrel Tasting Event
2/2/2019, 11:00:00 AM NEspOnann: \

mmtae- Love Loudoun Celebration
S S ¥ : Responses: 1
E Ford's Fish Shack Lansdowne « Leesburg, VA «
12/18/2018, 5:30:00 PM

a @ The LoCo Ale Trail Pres

Brewing

1
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WHAT IS A LOOKALIKE?







WHAT ARE LOOKALIKE AUDIENCES?

“Lookalike Audiences”
are a way to reach new
people who are likely to
be interested in your
destination because
they're similar to users
you've already
connected with.

i,
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Create a Custom Audience

Next Steps

Start creating an ad using the Custom Audience you just created or creating a Lookalike

Audience to expand your audience

Create an Ad Using the Audience
You can start creating an ad using Custom Audience you just created.

Expand your Audience

Facebook can help you reach more people that matter 10 your business |
finding people that are similar tc your scurce audience.

Done

15
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Create a Lookalike Audience

2nces. Learn more.

r existing audiences

QOK WNO alfe S

o

Find new people on Facs

Source § oot
Browse

Location g

Audience
Size
3 ] 5 6

Nntries

0 1 2
Audience size ranges from to 10% of the total population in the countries yol 100Se,
with 1% being those who most closely match your source

Show Advanced Options =

Cancel
TwoSIX DIGITAL



\‘ | 5 '\A ‘ a . — )
Create Audience w = \ilters w Customize Columns w
Name Type
ookalike (US, 1%) - Test Lookalike
Custom Audien T4
Test Custom Audience
Engagement - Videc
]
i |
]

TwoSIx DIGITAL




HAVE YOU
INSTALLED




Facebook Pixel

\ ! 7 @
® AT
ah @ ® D




People on Website Custom People on
Your Website Audience (WCA) Facebook

~
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Create a Custom Audience

How do you want to create this audience?

Reach peopie who have a redationship with your busingss, whather they are easting customerns of

poopie who have interactied with your business on Facebook or other platforms

Customer List

Malch emails, phone numbers, Facebook usar 1Ds or maobile aovertiaar

paopia on Facobook

Website Traffic

Create a list of poopie who visit your website or view Spocific web pages

App Activity

Craate a list of peopie who have taken a specific 2cion in your app or game

This process is secure and the details about your customers will bo kept priviste

m
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Create a Facebook Pixel

you

Add the Facebook pixel to

Improve Your Return on Advertising

Facebook will automatically

people more likely to take action, based on
rom your webaite

Track Website Activities

Jnderstand the actions people 1ake afte
conversion data f

sSeeng your ads. Track conversions and
your return on agvernusang

measure

r website to measure the impact of your ads. Unlock powerful solutions in Facebook advertising.

o,

Reach New and Existing Customers

ads to people based on the actions
ake on your website, Create lookallke
audiences to reach peopie simiar

Show
O Your

they t

best customers

.——-- =
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— Ads Manager

* Frequent i Plan + Create & Manage At Measure & Report i3 Assets & Settings
Audiences Ads Manager
;lll ‘.’f‘ \:)l
Audience Insic
1%
.
] |
Rl
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1o Do List

1) Create a Facebook custom audience from your email
database

2)Install the Facebook website pixel on your site and
start collecting data

3) Create Lookalike audiences from the data

4)Start retargeting!






[t ALL starts here...

Google
Analytics







Seasonality

x 8
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Choose a marketing objective for your campaign

Awareness Consideration

Increase people's Find potential customers
awareness of your brand or for your business
business

Send people to your website
Boost your posts

Get installs of your app
Promote your Page

Raise attendance at your

Reach people near your event

business

Get video views
Increase brand awareness

Collect leads for your
business

Conversion
Drive conversions or sales
for your business

Increase conversions on your
website

Increase engagement in your
app

Get people to claim your offer

Promote a product catalog

8
N |
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TwoSIXDIGITAL



Website Click Ad: Refined Targeting

. Traverse City Tourism e Like Page

Birds and birders are Socking 10 Traversa City! Click "Learn More™ foe informabion
cn the spnng migration and stan planming your next bird waiching trp

The Perfect Destination For Birders!

Traverse City & ™9 place 10 Do for Dirders in Northern Mchigan. Learn movg about
he dferent speces mgratng rght now!

Learn More

¥ Like ¥ Comment # Share & Mootlet ! e 1 T e a7 I YT

C ———

.— — =
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L ANDING PAGE VIEWS

Optimization & Delivery

Optimization for Ad Delivery © Landing Page Views w

Increase Website Views X

- We recommend using landing page
views as your optimization event
because it can help get more page
views compared to optimizing for link
clicks.

How It Works Vv

—t—

TwoSIXDIGITAL



AUTOMATIC PLACEMENTS

Placement

e Optimize for Cost Per Result

[. Learn more.
Edit Placements

IS. Learn more.
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OFFERAD

Create an Offer
OFFER PREVIEW Create Offer
A preview will also be sent to grant.kenney86@gmall.com Title
| Love Sault Ste. Marie, Michigan posted an offer 25% OFF TICKETS!
Yeslerday ™
Description

Take 25% off Soo Locks Boat Tour Tickets!

Take 25% off Soo Locks Boat Tour Tickets!

Expiration Date Claims Limit
25%OFF TICKETS! ek Olies. 527/2016 [ * No Limit 500,000
2]
Like - Comment - Share More Options .=.
Ry L]}
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Top Comments ™
Love Bourbon?

(%) ’ (::x] l\': lc" \: .‘A,

S — — s

If so, you'll love this monthly shot of bourbo
Bourbon Buzz Newsletter!

\Al» . N AT
write a comment...

Sheri Rex No newsletter needed. I've always drank Evan Williams. And
every now and then | like some Knob Creek or Bulleit. The rest | can't afford,
or don't care for. I'm good' 2

Like - Reply - September 12 at 12:41pm

BEFS

Ray Howes yup
Like - Reply * September 9 at 1:27am

’

S FFT

Helene Connell Taylor Skip Sanchez
Like - Reply - ember 11 at 7:15am

Debbie Bryan Peters Derek Newsome
Like - Reply * September 9 at 8:51am

Elizabeth Sullivan Arnold Ryan Popke
Like - Reply - September 10 at 9:54pm

The Bourbon Buzz is your guide tag

Each month we'll share tidbits, tutorials and detaj
spirit.

Gloria LaGrant Frances Gee

Like - Reply - September 10 at 2:55pm =
.

] |

e
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LEAD AD

Form Preview

Stam o= || SR

3 v ‘Q‘I

Y WAl o
19

Lo

' - iy .
Sign up by providing your info
below.
-~y Meet Northern Kentucky o RS
Sign up for the Bourbon Buzz

gn up Thanks, you're all set.
Each month we'll share some of the best articles ‘ oo o ’
on Kentucky's native spirit, a "neat" tip on a new Your info has been sent to M‘??‘ Northern

Kentucky. Tap below to visit Meet

trend and some love for our NKY Bourbonism.
Northern Kentucky.

Cheers!

SIGN UP! == Il
_ | 0 [ v B =
: N/
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PROXIMITY AD

Shirloy Johnson I'm in Btanson now

United States. Missouri 000 Verizon UTE ++ 112 PM ; f e Like - Reply -d51 4
m Debbie Ford TywaterSoami
Branson + 25 miw Like - 1+ June 7 at 4:4

& oo
Explore Branson F Vicky Hernandez I'm in Branson right now...! Beautiful city.
: v

include =

Q Nua

\A

Submit that Branson photo you took with
#ExploreBranson hashtag and enter to v

; Table Rock ;;’.

| Lake 4

Like - Reply o 1

D

‘m 3 Rhonda Renick-Ash We are in Branson right now,
Like - Reply o5 1 - June 8 a1 8.42

#ExploreBranson and Win!
People traveling in this location w Click "Learn More* to submit a Learn M m Jamie Thompson I'm at Brmson now silver dollar city
- t ' 0 17y

Like - Reply /5 1

Kim Jones We arennB(anson right now!!
Like - Reply -« 1 - June 8 at 9:54pn

l‘ Like ' Comment » Sl

TwoSIx DIGITAL
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TRAVELINGIN

Location:
People recently in Branson, MO

Age: 18 - 65+

7,975

96,570

261 720

A02

8
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Kalamazoo

Elgin _Evanston
Chicago
Wrord

Joliet

Qo7 IR

_NFNED
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MEASUREABLE CAMPAIGN RESULTS

J el
o e
Y
149
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TARGETING/CREATIVE

Example Targeting:

Location: United States: lllinois;
Indiana; Michigan; Ohio; Wisconsin

eapolis”
. . T!S)!(JH'.()'
Exclude Location: United States: local |

location within (+50 mi) Michigan Petroit
Friends of connections: Friends of Kanaps
people who are connected to the CVB

" Nashville

Age: 21 - 65+ = : Charlotte

H
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no-brain-er

noun NORTH AMERICAN Informal

something that requires or involves little or no mental effort.
synonyms: easy decision, easy task; More

TwoSIx DIGITAL
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FACEBOOK: BUILDING AN AUDIENCE

s«nmm-.
TRAVERSEC Thingsto Do Outdoors Wineries Restaurants Hotels Area Q @ @'ﬁ‘

MICHIGAN

TRAVERSE CITY SPOTLIGHTS Ine Iop o InNiNgsto !l - P
o] S RlAceOMe are RAVE ch%ﬁ* Thingsto Do Outdoors Winerles Restaurants Hotels Area Q & @ﬁ'

Cherry Blosso ar
Discover A Better Value™ at > ~ — -
this family-friendty, four-season OILVY!
Sernks TRAVERSE CITY SPOTLIGHTS When Will the Cherry Blossoms
Traverse City Accomodations- > by Ao
every style and budget! Click M Cd
here Discover A Better Value™ at >

this family-friendly, four-season

Take a scenic tour around > resort, > by

Grand Traverse Bay..Enjoy a
sip as you walk through the
vines,

Traverse City Accomodations - )
every style and budget! Click
here

Shop in our online store > .
Take a scenic tour around >

Grand Traverse Bay..Enjoy a
sip as you walk through the
vines.

TC'S MOST HISTORIC LANDMARK!
: Shop In our online store >

FUN BEER AND WINE TOURS

It's almost official, cherry blossoms will begin blooming In the next week or two!

Local farmers report that there are green buds on the trees right now. And within

the next ten days the white blossoms will start appearing. The early sweet cherry



FACEBOOK: BUILDING AN AUDIENCE

(>) Editing Ad Set: Traverse City March Campaign

Audience

NEW AUDIENCE »

Custom Audiences §) "

Website

Cherry Blossom URL Audience 3.16

Lookalike

Lookalike (US, 1%) - TC 10 Things Audience

Lookalike

Lookalike (US, 1%) - Cherry Blossom URL Audience
3.16

Lookalike

Lookalike (US, 1%) - Cherry Blossom URL Audience
3.16

@ Niinois

@ Indiana

Traverse City Tourism e
Written by TwoSix Dighta Mach 16O

Cherry blossom season in Traverse City is just around the cormer!

When and where does it all happen?

Learn More
Take & look at these helpful tips and travel ideas.
&R 184,222 peopie reached
o> Like O comment ™ 2D Share Hootiet @ ~
QO O % David Levenz, Latiss Draves and 2K others Most Relevant =

321 Shares

| _NENED
4 ' TwoSIXDIGITAL



FACEBOOK: BUILDING AN AUDIENCE

Select Your Sesson
X “73’** ThingstoDo Outdoors Wineries Restaurants Hotels Area " @ 12

TRAVERSE CITY SPOTLIGHTS Four Different Ways to Enjoy TC's

18 8
|

Winery Tours — treat yourself >
10 award-winning wines as you

travel in comfort. > oy
Traverse City Accomodations - )
every style and budget! Click
here
. Link
Cure your Great Lakes craving > Reach Impressions Clicks CPC CTR Frequency
with an ISEA adventure aboard
a tall ship schooner
Festivals Throughout the Year? » Ch
Click here for the Traverse City err
Events Calendar S 173,053 319,296 4,795 30 3.04% 1.85
Retarget
FUN BEER AND WINE TOURS
Hard as it may be to believe sometimes, spring is upon us - and with sSpring
comes one of America's most wonderful and least hyped floral displays: the mid- m
“‘& ] May blossoming of the cherries in the orchards surrounding Grand Traverse Bay. .=.
Order o_F:oo VBlto:Guldo o &= Sign Up For Our E-Newsletter 1- .!—-D—-v
woSIX DIGITAL






GROW OWNED DATA

Owned data is the data a company obtains by nature of doing business.
This kind of data is typically Customer Relationship Management data,
such as the purchase history tied to app installs, email addresses, and
postal addresses. Owned data can be a company’'s most valuable asset.

SOONER RATHER THAN LATER
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Nina Foster

nina.foster@realestate.com

Get Quote Submit
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CREATING ADS
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BASIC THINGS
TO REMEMBER




The Keys to a Great Ac

ALIGNMENT OF MESSAGE
ALIGNMENT OF IMAGE

ALIGNMENT OF AUDIENCE
PROMISE OF VALUE




DIRECTIONAL LANGUAGE

-
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Monitoring a8 Campaign
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KEY METRICS

-requency

TIP: Keep it less than 2.

R 1]
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Results
8,111
914

939

Reach

176,796

81,120

65,087

154,307

215,553

182,688

240,641

172,895

Frequency

2.41

1.35

1.23

2.30

1.97

2.11

1.52

1.80

Cost per result
$0.25
$2.13

ink Click

$2.04




KEY METRICS

CTR

Click Through Rate
TIP: The higher the better!

N
CEEEN
_NFREN
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Link clicks

8,111

914

939

4,564

8,508

4,412

13,215

2439

CPC (cost per
link click)

$0.25

$2.13

$2.04

$0.29

$0.44

$0.15

N 722

CTR (link click-
through rate)

1.90%

0.84%

1.17%

2.00%

1.15%

3.61%

2 70°%

Clicks (all)

20,795

1,948

2,315

11,522

19,624

8,826

27,253

16 565R

CTR (all)

4.87%

1.78%

2.89%

4.61%

2.30%

7.44%

5 1%

CPC (All)

$0.10

$1.00

$0.83

$0.14

$0.13

$0.22

$0.07

<N 12



Link clicks

8,111

914

939

4,564

8,508

4,412

13,215

2439

CPC (cost per
link click)

$0.25

$2.13

$2.04

$0.29

$0.44

$0.15

N 722

CTR (link click-
through rate)

1.90%

0.84%

1.17%

2.00%

1.15%

3.61%

2 70°%

Clicks (all)

20,795

1,948

2,315

11,522

19,624

8,826

27,253

16 565R

CTR (all)

4.87%

1.78%

2.89%

4.61%

2.30%

7.44%

5 1%

CPC (All)

$0.10

$1.00

$0.83

$0.14

$0.13

$0.22

$0.07

<N 12



KEY METRIC

CPC

Cost Per Click

TIP: The lower the better.
rwoé’i"i'ﬁ%':m




*GLOBAL AVERAGES

CPC: $.63 .
CTR: 0.9% L

nanigans




LETTING THE ADS DO THE WORK






Ready to learn more?

Check out facebookblueprint.com

.—- — =
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USE
THE
TOOLS
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IT’S ALL ABOUT GETTING QUALITY REPS




DONT FORGET

YOU CAN PUBLISH YOUR
ADS ORGANICALLY!




All tools

Shortcuts

Ads Manager

&

Business
settings

Audiences

B:

Ad account
settings

Page posts

®a
53

Audience
Insights

15
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Ads Posts

Search... (. | Actions ¥

Posts

Privacy Reach

This Sunday is

our last day!... Public
Create Ad...
This Sunday is  11330683201624 A 0
: Public
our last day!... 03
L8824 This Sunday is 11330682601624 . 0
Public
our last day!... 09

This Sunday is 11330680401624 : 1
Public
our last day!... 31

Public ]
= i
TwoSIXDIGITAL

ff%' This Sundayis  11330677434957 0 -

our last day!... 94




COOPERATIVE DATA







ELKHART COUNTY

INDIANA DUNES

O e o o o o




........

N e e o A GREAT LAKES
A s o = GRAND PRIX

i = ! _ MICHIGAN CITY
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Enter an ad account name or ID to give another account permission to target ads to or see insights for this
audience. They won't be able to edit, share, or create lookalikes based on your audience.
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Sign up for the TwoSix Digital Monthly E-Newsletter

Monthly digital tips, tricks, and trends in the tourism industry.

Email Address *
First Name
Last Name

State

Alabama

www.twosixdigital.com/e-news/ :55:].
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Brian V. Matson
brian@twosixdigital.com
@BVMatson
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