
CLAIM YOUR SPACES



Who the heck is 
this guy?
Tourism & Hospitality Industry Since 2003

Speaker at National, Regional & State Conferences

Director of Education & Strategy at TwoSix Digital

Connect on LinkedIn: 



Who We Are
100% Digital Agency Focused 
on the Travel, Tourism & 
Hospitality Industry 

60+ Years of combined 
tourism industry experience 

Headquartered in 
Brighton, Michigan 



WHO WE WORK WITH





The Creepy side of Google



The Power of Google



The Power of Google



The Power of Google



The Power of Google



The Power of Google





Source: TrustYou.com

TRAVEL



You’re being judged







Travel Planning Inspiration



CLAIM
YOUR

SPACES





TRAIN ME!



ASK



SELECTIVE 
ENABLER



AWARENESS



Awareness 



Awareness 











Step one: https://business.google.com/create/new























The Power of Reviews



Consumer Trust











TripAdvisor.com/Owners





Go to the TripAdvisor for Business page and choose the kind of business that you 
own or manage:  accommodation, vacation rental, restaurant, or attraction.

Be sure to look at the policies for the different 
listings to make sure you fall in line with policy.

TripAdvisor



Once the correct business type is selected, fill out the form with the correct 
information about your business listing. 

From here you may also update or correct an existing listing.

TripAdvisor



Once you enter all the details and submit you will get the 
below message from TripAdvisor and if everything goes fine 
your business will appear within 5 days in TripAdvisor.

Once you get official 
communication that your 
business has been 
approved for listing in 
TripAdvisor, you can 
access your 
management center 
page.

TripAdvisor



You may sign up to receive 
an email notification every 
time a new review is 
published for your 
business. This will help 
bring new reviews to your 
attention and help identify 
which reviews to address.

Once you find a review you 
want to respond to you 
may do so from the 
TripAdvisor Management 
Center.

TripAdvisor



https://www.tripadvisor.com/Widgets



• Be sure to update all of your 
amenities and full descriptions 
with keyword rich content

•  Upload photos and videos.  Be 
sure to choose the best photo 
for the “primary” photo and use 
a high resolution image

• Don’t forget to label each 
photo and video with keyword 
rich descriptions of the 
images/video

• Add in the widget into your 
website:

Trip Advisor: Optimization Tips 



Trip Advisor: Tracking







https://biz.yelp.com/claim



Yelp Set Up





Verification



Adding your business to Yelp is 
easy if it does not already 
appear. Make sure you are 
signed up for a Yelp account 
and then select the option to 
Add Your Business. 

From here, it’s just a matter of 
filling out the information and 
then verifying everything. You 
will receive an email with 
instructions on how to 
officially claim the business 
once it has been added.

Yelp Set Up



Once your account is set up and 
verified you’ll be able to 
customize and edit the 
information about your business 
– including adding photos to 
show off your business. 
You will also be able to respond 
to reviews. Once you log in to 
your Yelp account you’ll be able 
to visit “Reviews” to see what is 
being said about your business 
and will be able to respond 
publicly or through private 
message.

Yelp Set Up





Do responses matter to the consumer?

YES: How a business responds 
to criticism often has 
MORE INFLUENCE on 
booking or visitation 
decisions than the 
criticism itself.  



Which reviews should you respond to?

ALL OF THEM









Monitor for Insight



Monitor for Insight



Monitor for Insight



Review & Reputation Management



Review & Reputation Management
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Review & Reputation Management











#1 Thing You MUST Do







DO:
• Keep your listing fresh
• Review traveler photos for accuracy
• Show regular activity
• Set up Email Alerts
• Setup post-visit emails with TA links
• Create widgets for the site
• Encourage staff
• Curate stories/reviews
• Learn from Reviews



DON’T:
• Don’t forget to respond
• Take things personally
• Post fake reviews
• Pretend it doesn’t exist
• Harass people about 

reviews



Re-Use the Good Ones



USE THEM!







• Claim your spaces
• Customize the information shown
• Respond to reviews
• Learn from feedback
• Be passionate about social media
• Be professional with negativity
• Always engage
• Think outside 9-5
• Just ASK
• Use Reviews to promote your business

The Key Takeaways



SHOULD YOU PAY FOR ENHANCED LISTINGS? 



IT DEPENDS. 





HOPE
IS NOT A 

STRATEGY





SIGN UP TO THE E-NEWSLETTER

www.TwoSixDigital.com/E-News



@TwoSixDigital & Facebook/TwoSixDigital

LEARN MORE……Socially 



Brian V. Matson
brian@twosixdigital.com


