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TOURISM BUREAU
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PRACTICES & MUST-DOS
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Who the heck is el
this guy? N

Tourism Industry since 2003
Former Marketing Director for the Fargo CVB
Speaker at National, Regional & State Conferences

Director of Education & Strategy at TwoSix Digital
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Who We Are

100% Digital Agency Focused
on the Travel, Tourism &
Hospitality Industry

40+ Years of combined
hospitality industry experience

Headquartered in
- Brighton, Michigan
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WHO WE WORK WITH (i
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WHY IS EMAIL MARKETING
IMPORTANT?

« Consumers are dedicated to their personal email
addresses and, on average, 99% of consumers check
their personal email every day

 Across home, work and maobile, the average user checks
their inbox 20 times a day.

* In the U.S. alone, more than 85% of adults read or send
an email each day. In comparison, 61% of adults use
social media.
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WHY IS EMAIL MARKETING

IMPORTANT?
» 90% of all emails sent reach ‘It has the power to engage
the consumer’s inbox, while visitors to your website..
only 2% of Facebook followers reengage past [VISITOF S]_, and
see a business’ (organic) posts ~ deepen relationships with
in their news feed. current lists so you can better
- Email marketing can reach a serve them” Forbes

consumer in a direct way that
other social media platforms
cannot.

» Stats courtesy of THE MANIFEST

W
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IT ALL BEGAN IN 1971-ARPANET

—

RAY TOMLINSON o




HONORABLE MENTIONS
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Tom Van Vleck Leonard Kleinrock
Multi-user — One computer Two computers
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HOTMAIL ARRIVES: 1996

By the end of 1997:

8 million users

Purchased for $400 million
v Microsoft
’ Why Hotmail?

HoTMailL

Free online storage:

2 MB

hotmail
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EMAIL CAUGHT ON...
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AND MARKETERS RUINIT

b Compliant with the | W |
CPAM CAN-SPAM Act |
of 2003

R BN
e [ | |
] ]

TwoSIXDIGITAL




2003
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Rented VS Owned

CHANGING RULES YOUR RULES
SHELF LIFE IT LAST FOREVER
PAY TO PLAY YOU ALREADY BOUGHT IT

N
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1GOT AFEVER FOR E-MARKETING...

-M%‘ ...E-"' ..;..
e

ANDTHEONLY  ° .
PRESCRIPTION... -

..Is MORE Emails!
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LIST SIGN-UP FORM

CTAS

above the fold

below the fold
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LANDING MATS

Sign up for Special Offers

Sign up to get exclusive offers, coupons and
limited-time discounts delivered to your inbox.

Enter Your Email




LIST SIGN-UP FORM

ENEWSLETTER
GET THE LATEST HAPPENINGS DELIVERED TO YOUR INBOX

Join over 50,000 subscribers across Michigan and the Unites States who receive the Travel Insider each month

for the latest trip planning inspiration and information on visiting the Ann Arbor area.

Become a Travel Insider!

First Name™:
Last Name™*:
Enter your Email Address™

[J Yes, sign me up to receive your monthly e-newsletter!

* Indicates a required field. N N
[ ]
e L
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1. Your Email Order Summary

. I Serving Board $110.00

Apply
. _ Total $130.00
2. Shipping
| | N ]
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SCAN ME

Ofs10

Stay tuned !

Subscripe cur newsletter and get NotNcatons 1o stay update
P

Enter your e-mail Address o
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PERSONALIZATION

TWOSIX DIGITAL




SEGMENTATION

Segment 1
Segment 2

Segment 3

Get Specific
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WHAT IFIDON'T KNOW?
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ASK

TwoSIxX DIGITAL




Research your audiences

SurveyMonkey

+ SURVEY SAYS...

why we're asking you to take a little time from

In-cen-tive

card!
CLICK HERE

noun

a thing that motivates or encourages one to do something.
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ASK THE RIGHT QUESTIONS

How can our
newsletters
be most
useful to you?




QUESTIONS
DON'T ASK:

Desktop VS Mobile

What operating system they use
What browser they use

How important a subject line is

TwoSlx DIGITAL



QUESTIONS

DO ASK:

What is valuable to them
Have they visited you

What types of content do they want to see
How often do they want to hear from you

This is also a great time to establish segments

TwoSlx DIGITAL






Survey

Development Delivery
& Delivery

/
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PAY ALITTLE
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 fmi LEAD GENERATION ADS

Keep up on what's happening in Michigan's
little Bavaria with the Frankenmuth ..See more

- —

Contact information @

Privacy policy

Thanks, you're all set.
Sign up to Receive the

We look forward to seeing you! You can

- 1
Frankenmuth E-Newsletter! visit our website or exit the form now.

Discover what's new in Frankenmuth
and receive updates on upcoming

festivals, events, deals, and more!

FORM ON FACEBOOK

Sign-up for the Frankenmuth E-...

Get monthly updates delivered straight ...

© O & Cynthia Olivero an... 31 Comments

[f) Like D Comment
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LEAD ACQUISITION

Enter this sweepstakes

‘eiir Ermail Addracce
Your Email Aadress

¢/ Receive updates from Visit Independence

SIGN UP TO WIN

Eirct ] T a2ct Namaoe
First Name LadST Namit

Zip Code

¢ | have read and agree to the official rules.

Enter

R BN
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PUT YOUR
LISTSTO
WORK




CUSTOM AUDIENCES

facebook

Custom Audiences

1>
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Plan | eNewsletter

THANK YOU

Thank you for subscribing to the monthly Ann Arbor area Travel Insider e-newsletter.
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Thanks for
signing up!










AUTOMATION RESPONSE

Social Links

Awesome! You're In!

Thank
them for — ==———————mERRyouTOT OO DIscoverSouern Indiana's e-newsletter! Stay

Signing up tuned - we can't wait to share the great things to see and do in our
region, including fun events and festivals.

Come 'Discover' what we're all about - your pleasant surprises await at
the button below!

CTA

directed >
to your

website

Top content

Top Spring Activities in 5 Things You Didn't Know
Southern Indiana About Southern Indiana




AUTO MATI o Ns Strike while the iron is hot!

New Sign Up

Segment name

Welcome Announcement

Contact activity @ Series trigger

Open email v

Put your emails on autopilot.

List membership

Select a list v . r : 2
clectals 6—) Wait 6 hours Edit Build your list with ease, then send targeted messages to

. specific contacts. Send a single welcome email or create
Send welcome email

an automated email series that nurtures leads. And get
more value out of each email with action blocks that

Welcome Message:
Delivered Immediately

encourage subscribers to buy or donate.

6_) Wailtdss o Explore more: Quick Facts About Email Automation

Social Media
Connection: Delivered 2

Send customer Days Later

appeciation coupon

Deals & Discounts:
Delivered 1 Week Later
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THE TYPICAL
E-NEWSLETTER




Aug. 22-23

Conneaut Annual D-Day Reenactment
Conneaut Township Park, Conneaut

Aug. 23-24

Governor's Cup Regatta
Grand Lake St. Mary's, Celina

More events>>

Travel Publications

Order Ohio Travel Publications>>
Read Ohio Travel Guide>>

Read Ohio Calendar Online>>

More Ohio Information
DiscoverOhio.com>>

Create Your Ohio ltinerary>>
Enter the Monthly Contest>>
Read Our Blog>>

Military Discounts>>




THE BIGGEST PROBLEMS... = =

LACK OF INSPIRATION & VISION
SAYING TOO MUCH

NOT SPEAKING TO YOUR
AUDIENCE'S INTERESTS

NO INTEGRATED PLANNING

ATO-DOLISTITEM




TENDENCIES &
MISSED
OPPORTUNITIES
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CONTENTS

Limit Yourself to 3-5 Items
(OR LESS]

Single column/Full Width

Be visual with content
Send them somewhere valuable
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LESS IS MORE
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GOING MOBILE

0 —
41% i J—

22%

[\

MOBILE DESKTOP WEBMAIL

* Data is based on 1.8 billion opens from nearly 22 billion email recipients. 9% of opens occurred in an undetectable

environment.




Be consistent - Think “Mobile First”

blet




BUILD CONNECTION POINTS

aecaVv
.

CONTENT
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INTEGRATION

#exploreBC
The Soo Hlstory Discover more about the rich history of This photo of Emerald Lake in
' Sault Ste. Marie, Mlchlgan by exploring the Kootenay Rockies was
B our Pinterest t . Check out historic taken by @kootenay_rocker.

photos trom the buuldmg of the locks,
architecture from the late 1800's and
stories from Native Americans. The
So0's history dates back to 1668 so

thara'e a Int tn diccnver

Be sure to FOLLOW US on Instagram.
We'll be shanng some ot the beautiful
fall colors from around Sault Ste.

Miarie, ML and share the wonder of
Ising #exploreBC on
We'll also be sharing some of our gram and Twitter.
favorite shots from visitors like you!
Don't forget to TAG YOUR PHOTOS
with #lLove TheSoo. [
S N | /]
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INTEGRATION

MY BOISE BY CHRIS HAUNOLD

FAVORITE THINGS TO DO IN BOISE BY CHRIS,
OWNER, IDAHO MOUNTAIN TOURING:

Watch our newest vid!
On October 24th, 2,096 Ypsilanti
women broke the Guinness World
Record for most Rosie the Riveters in
one photo. You can see for yourself in
our latest video! Check it out here.

Riding horses in the foothills.
Catching a concert at the Idaho Botanical Garden.

Enjoying a bottle of Idaho wine (and the show) at
the Idaho Shakespeare Festival.

Want more ideas on what to do in Boise? Like us
on facebook!

PR P 0 0 0 : Read more blogs!

We're working around the clock to bring
ou regularly updated blogs about the
psilanti Area. Click here to read about

the history and hidden gems of Ypsi.
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Think of your e-newsletter as an
opportunity to connect and
engage with your audience
across multiple channels

TOUCH
POINTS
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THE LANDING PAGE

Big Whites at Big White

Date:
March 28th, 2015

Location:
Village Centre Mal

0000000

| Add to Cal

e
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INITIATE THE DISCOVERY
PROCESS
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HOW OFTEN?







Reason #1: You send too many emails

According to the research findings, “receiving too many emails” was by far the number
one reason people decide to unsubscribe from an email newsletter. The root causes

behind sending too many emails could include:

« Forgetting to communicate your email send frequency in your opt-in form
« Sending emails more frequently than you originally promised

« Believing that your subscribers want to hear from you more frequently than they

actually do
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e [ | |
_OFENEN
TwoSIX DIGITAL



* Once per month
» Seasonally

» When you have
something to say

:1

*




AND, A SHORT DISTANCE |
AWAY...

MY FAULT--ALL
MY FAULT/ IF
ONLY I HAD
STOPPED HIM
WHEN I OOM D
HAVE/ BUT I
DVOWN T== AND NOW
~=UNCLE BEN-~
IS DEAD... /

AMAZING FANTASY #15
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LEARN MORE....Conventionally

Sign up for the TwoSix Digital Monthly E-Newsletter

Monthly digital tips, tricks, and trends in the tourism industry.

Emall Address *

TwoSIXDIGITAL

First Name

6 Tips To Make An Awesome Landing Page

Creating pages with valuable information that drive conversions.

Last Name

State

Marketers spend billons of dollars every year on digital ad erits, but

10 drop the ball on landing pages. Strengthen your next campaign by foliowing these
best practices.

www.twosixdigital.com/e-news/ iiud,

TwoSIXDIGITAL



LEARN MORE.....Socia

Dave Serino Brian Matson Nick Danowski
Founder & Chief Strategist Senior Director of Strategy & Education Lead Content Strategist

Scout Delicato Ashley Maddix Makenna Schmitz

Lead Digital Advertising Strategist Digital Advertising Strategist Digital & Social Media Director

@TwoSixDigital & Facebook/TwoSixDigital ,wos’,g’{,,',’,!i!,m
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3rian V. Matson
brian@twosixdigital.com
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