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Direct Advertising Buy on Meta: $8,500
$1,200 per month
$300 per week



Elimination of Wasted Reach

Engaged users 
who who have 
indicated that 
they care about 
what you’re 
talking about. 

People who
don’t care. 

People who
don’t care. 

Locals interested
in events.People who

entered a 
sweepstakes.
FYI: They don’t care. 

People who
don’t care. 

Organic Post Paid PostPerson 
who
cares.





Never before has it 
been easier to 
reach the right 
people at the right 
time with your 
brand message.



“There is really no excuse 
for someone to see your 
content  who doesn’t want 
your product”

Dan Slagen, SVP, Nanigans



Data







Creeper Mode Activated





ALWAYS ON













CREATE A FACEBOOK ADS ACCOUNT





To Do List
1) Get on Business Manager

2) Link your Facebook Page to Business Manager

3) Create/Add a Facebook Ads Account



DATA





retargeting







Creeper Mode Activated



ARE YOU
USING

CUSTOM 
AUDIENCES?







HOW?













WHAT is a LOOKALIKE?



NOT
CHRIS
FARLEY



“Lookalike Audiences” 
are a way to reach new 
people who are likely to 
be interested in your 
destination because 
they're similar to users 
you’ve already 
connected with. 

WHAT ARE LOOKALIKE AUDIENCES?









HAVE YOU 
INSTALLED 
THE PIXEL?









HOW?







To Do List
1) Create a Facebook custom audience from your email 

database

2) Install the Facebook website pixel on your site and 
start collecting data

3)Create Lookalike audiences from the data

4)Start retargeting!





It ALL starts here…





Seasonality











Website Click Ad: Refined Targeting



LANDING PAGE VIEWS



AUTOMATIC PLACEMENTS



Offer Ad



LEAD AD



LEAD AD



Proximity Ad



Location: 
People recently in Branson, MO

Age: 18 – 65+

Traveling In





Measureable Campaign Results



Targeting/Creative

Example Targeting:

Location: United States: Illinois; 
Indiana; Michigan; Ohio; Wisconsin

Exclude Location: United States: local 
location within (+50 mi) Michigan

Friends of connections: Friends of 
people who are connected to the CVB

Age: 21 – 65+





Using data to Finding an Audience



Facebook: Building an Audience



Facebook: Building an Audience



Reach Impressions Link
Clicks CPC CTR Frequency

Cherry 
Retarget 173,053 319,296 4,795 .30 3.04% 1.85

Facebook: Building an Audience





GROW  OWNED DATA

SOONER RATHER THAN LATER









Creating Ads



Basic Things 
to Remember



The Keys to a Great Ad

Alignment of Message
Alignment of Image

Alignment of Audience
Promise of Value



DIRECTIONAL LANGUAGE



Monitoring a Campaign



Key Metrics

Frequency
TIP: Keep it less than 2. 



LESS 
THAN
TWO!



Key Metrics

CTR
Click Through Rate

TIP: The higher the better! 







Key Metric

CPC
Cost Per Click

TIP: The lower the better. 



•GLOBAL AVERAGES

CPC: $.63 
CTR: 0.9%



LETTING THE ADS DO THE WORK 



SCHEDULE AND PREPARE FOR COMMENTS!



Ready to learn more?

Check out facebookblueprint.com



USE
THE

TOOLS



HOW MUCH SHOULD I SPEND? 





IT’S ALL ABOUT GETTING QUALITY REPS



YOU CAN PUBLISH YOUR 
ADS ORGANICALLY! 







COOPERATIVE DATA







REGIONAL TOURISM



Photo by Ashley Sixto Artidiello







GAME
CHANGER









MAJOR ATTRACTIONS











Tailored Audiences Actalike Audiences

Customer Match Audiences

Matched Audiences



HOPE
IS NOT

A STRATEGY
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