
A Guide to Content Planning









Content Planning Basics









BUILD
AN ACTUAL 
CALENDAR



Where do I start? 



HAVE A MONTHLY MEETING



Get a Calendar



Step One



www.nationaldaycalendar.com







The K.I.S.S. Content Calendar



Step Two



ADD EVENTS



NOTE: BE SURE TO USE 
TRACKABLE/SHORTENED URLS IN 
SOCIAL POSTS WITH IDENTIFIERS. 

Should WE add this Event to the content calendar?

Yes No

Promote it

Create &
 Promote it

Leave it on the Events 
Calendar

YesIS THIS Event LIKELY TO
 CONVERT OVERNIGHT STAYS?

Does the Event have 
a Robust Landing Page?

Can A Landing 
Page Be 

Developed?

Yes
No

No

DEVELOP
 A RESOURCE TO

 SUPPORT IT

IS THIS Event RELEVANT 
TO A Current LEISURE TRAVELER?

DOES THIS EVENT SUPPORT A MAJOR 
PARTNER OR LARGER CVB INITIATIVE?

No

No

Yes

Yes





The K.I.S.S. Content Calendar



Step Three



Daily Themes

Focused 
Decision-Making 

Well-Rounded 
Storytelling

Built-In Engagement



Differentiators





HASH TAG DAY



Monday

UGC 
+HASHTAG

DAY

Tuesday

BLOG DAY

Wednesday

OUTDOOR
REC

Thursday

HISTORY

Friday

BEST KEPT 
SECRET

Saturday

CTA

Monday

UGC 
+HASHTAG

DAY

Tuesday

ATTRACTION

Wednesday

FOODIE

Thursday

SHOPPING

Friday

BLOG DAY

Saturday

CTA

GIVE EACH DAY A THEME AND STICK TO IT



The K.I.S.S. Content Calendar



Step Four



GET REGULAR WITH YOUR BLOGS

AT LEAST 
ONCE 
PER WEEK







FREE GOOGLE ANALYTICS WEBINAR

bit.ly/TWOSIXGA



LOOK AT THE HISTORY BLOGS YOU’VE CREATED



GENERALLY:

1) Time on Site

2) Pages per 
     Session

3) Bounce Rate

Time

Pages

Bounce





52









charlestown in

charlestown in restaurants

charlestown indiana christmas

charlestown in state park

new albany in

new albany indiana

new albany in movie theater

new albany indiana hotels

new albany indiana restaurants

new albany in florist

new albany in to louisville ky

new albany in events

new albany in casino

jeffersonville in

jeffersonville in restaurants

jeffersonville in hotels

jeffersonville indiana restaurants

jeffersonville indiana news

jeffersonville in to louisville ky

jeffersonville in map

jeffersonville in population

clarksville in

clarksville in theater

clarksville in restaurants

clarksville in movie theater

ihop clarksville in

clarksville in mall

clarksville 5k

southern indiana caves

southern indiana wineries

southern indiana casino

southern indiana wedding venues

southern indiana cabins

KEYWORDS











The K.I.S.S. Content Calendar



OPTIONAL
STRATEGY 



SUPPORT BLOGS WITH
INSTAGRAM STORIES & REELS



It’s the Final Calendar!





Recommended 
Organic Frequency
• X1 Per Day Facebook
• X1 Per Day Instagram
• 3-10 Tweets Per Day on Twitter
• Weekly Activity on Pinterest
• Weekly Activity on Review Sites
• Weekly Activity on YouTube
• X1 Blog Per Week

Up to 26 Posts per week! 



medicalnewstoday.com

SalesGroups

Leisure

Website



DIGITAL MARKETERS



Actual footage of a CVB employee trying to find enough photo assets. 



Get Organized



PRO TIP



3 SIMPLE
CHECKLISTS



•Daily

•Weekly

•Monthly

1. Post on Facebook
2. Like an Instagram
3. Share an old blog





The
 5

Rule



“For every piece of content you 
create look for FIVE ways that 
you can either extend the story, 
share the story or integrate the 
story into other channels.”

-The Five Rule 













FACEBOOK
POST

EXTEND THE STORY

With the daily 
story in mind 
post to Instagram 
to extend the 
story.  This can 
make for a great 
reminder to be 
active on the 
channel.  

To help gain more 
consistency on 
Pinterest it’d be a great 
idea to post a few pins 
relating to topics from 
the week’s posts. This 
doesn’t have to 
happen daily but a 
week’s worth of 
content can make for 
some quick activity.

The story on 
Facebook can help 
give direction to 
1/3 of your tweets 
for the day. Stick 
to the theme and 
cross promote 
relevant content.  

You may not 
always have a 
YouTube video that 
relates but when 
you do be sure to 
tweet and pin the 
videos.  This can 
breathe some extra 
reach into your 
evergreen content.

STEP ONE

STEP TWO



USE SCHEDULING TOOLS



Facebook Scheduling
1) Head to your page and start typing a post. 2) Instead of pressing “Share Now”, click 

that dropdown and hit “Schedule”. 
Scheduling natively allows you to easily 
tag locations/users and feelings/activities.

3) Select the date 
and time and click 
“Schedule”. 

4) You can see all your scheduled posts, and 
alter them, by heading to your “Publishing 
Tools” and going to ”Scheduled Posts”. 



Twitter Scheduling
1) Click your profile icon to 
access Twitter ads. You may 
have to briefly set up an ad 
account, but no payment is 
required.

2) Select “Tweets” under the 
creative menu.

3) Click 
“New 
Tweet”.

4) Create your Tweet and 
press the dropdown.

5) Make sure “Promoted-only” is 
unchecked. This is vital. Then, set 
the date and time!

6) Your scheduled tweets can be managed by 
going back to “Tweets” in the ”Creative” menu, 
and then filtering by “Scheduled Tweets”.



FAQ OF TWITTER



Fact Awareness
Question

F A Q





X1 PER WEEK





Use FREE social
Promotion TOOLS





PAID



The New Normal

• 1-3 Per Week Facebook
• X3 Per Week Instagram
• Weekly Activity on Pinterest

That’s a 73% Reduction in Posts!

Have I got a 
deal for you!





Who is with me?







Never before has 
it been easier to 
reach the right 
people at the 
right time with 
your brand 
message.





CREATE A FACEBOOK ADS ACCOUNT





To Do List
1) Get on Business Manager

2) Link your Facebook Page to Business Manager

3)Create/Add a Facebook Ads Account





NOTE: BE SURE TO USE 
TRACKABLE/SHORTENED URLS 
(WITH UTM CODES)  IN SOCIAL 
POSTS WITH IDENTIFIERS. 

Should WE promote this post?

Yes No

Promote it

Add a link &
 Promote itBe Organic

YesIS THIS CONTENT LIKELY TO
 CONVERT OVERNIGHT STAYS

Does the post have 
a link driving to 

the website?

Can A 
Relevant 

LINK be 
INCLUDED?

Yes
No

No

DEVELOP
 A RESOURCE TO

 SUPPORT IT

IS THIS CONTENT RELEVANT 
TO A LEISURE TRAVELER

DOES THIS SUPPORT A MAJOR 
PARTNER OR LARGER CVB INITIATIVE?

No

No

Yes

Yes



PAID FIRST? 



Use Paid social
promotion



“There is really no 
excuse for someone to 
see your content  who 
doesn’t want your 
product”

Dan Slagen, SVP, Nanigans



SHOULD WE BE PAYING 
TO PROMOTE ALL OF OUR 
POSTS ON SOCIAL?  







NICHE PAID 
PROMO DAY

NICHE IG
ORGANIC

AD 
PUBLISHING 

DAY

NICHE IG 
ORGANIC

BLOG DAY
=

PAY DAY
ENGAGEMENT

Monday Tuesday Wednesday Thursday Friday Weekend

ENGAGEMENT

FEED THE ORGANIC FEED WITH YOU BEST ADS













STEP 4
• CREATE ADS FOR YOUR 

WEEKLY NICHE PROMO

• RUN THE AD FOR A WEEK

• TRY TO MAKE MULTIPLE 
VERSIONS OF THE ADS

• USE LINKS THAT DRIVE TO 
YOUR WEBSITE

• BLOGS WORK GREAT!

• PUBLISH THE BEST AD 
ORGANICALLY

 

NICHE 1

NICHE 3

NICHE 2

NICHE 1

NICHE 2

NICHE 3

NICHE 1

NICHE 2

NICHE 3

NICHE 1

NICHE 2

NICHE 3



ALWAYS ON



NICHE PAID 
PROMO DAY

NICHE IG
ORGANIC

AD 
PUBLISHING 

DAY

NICHE IG 
ORGANIC

BLOG DAY
=

PAY DAY
ENGAGEMENT

Monday Tuesday Wednesday Thursday Friday Weekend

ENGAGEMENT



HOW MUCH SHOULD I SPEND? 







LETTING THE ADS DO THE WORK 



SCHEDULE AND PREPARE FOR COMMENTS!



FEED YOURSELF FIRST



EXTEND THE STORY!







IT’S ALL ABOUT GETTING QUALITY REPS





YOU’LL 
BE THE 
ROCKSTAR



LEISURE

CONVENTION 
SALES

SPORTS 
PLANNERS

GROUP TOUR



FINAL 
NOTES



Always Remember…



DRIVE TRAFFIC



EXTEND
THE STORY





HOPE
IS NOT A 

STRATEGY







LEARN MORE! KEEP GROWING 



Brian V. Matson
brian@twosixdigital.com


