
Digital Marketing Best 
Practices & Must Dos



Who the heck is 
this guy?

Tourism Industry since 2003

Former Marketing Director for the Fargo CVB

Speaker at National, Regional & State Conferences

Director of Education & Strategy at TwoSix Digital



Who We Are

100% Digital Agency Focused on 
the Travel, Tourism & Hospitality 
Industry 

40+ Years of combined tourism 
industry experience 

Headquartered in 
Brighton, Michigan 





WHO WE WORK WITH
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Google
Marketer



Install GA4 NOW! 







Legend GA4
Comparisons Filters

Search
Dropdown

“Secondary Dimension” Table Navigation

Date Share / Download





Need help? We got you. 

Email Me! 
brian@twosixdigital.com



META

EMAIL

NATIVE/DISPLAY

PINTEREST

WEBSITE



Importance of mobile and speed









accessibility





Not complying with the 
ADA website 
requirements puts you at 
risk of a LAWSUIT. the 
number of lawsuits has 
increased over the past 
few years, and small to 
medium-sized businesses 
are currently some of the 
common victims.





Get Your Ducks in a Row
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Best Practices: Post Length

How long are your Facebook posts?

Ideal length for a post is 40 characters. 

Less is more.



Best Practices: Structure
Avoid the dreaded “Big Box O’ Text”
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Use Directional Language
In Your Posts

        Click here.
          Learn more. 

       Watch. 
       Sign up. 













THE SINGLE 
MOST BIGGEST AND
MOST IMPORTANT
DIGITAL STRATEGY

YOU WILL EVER HEAR



EMOJIS FOR THE WIN



Increase Facebook Likes by 57%

Increase Facebook Comments & Shares by 33%



luisdias.wordpress.com

“For the times they
 are a-changin’.”



Social Media 
Organic Reach



Report data decreasded engagement



The Solution to decreased engagement is more frequency. 

nope

Community 
Manager Social Media 

Feeds



Recommended 
Organic Frequency
• X1 Per Day Facebook
• X1 Per Day Instagram
• 3-10 Tweets Per Day on Twitter
• Weekly Activity on Pinterest
• Weekly Activity on Review Sites
• Weekly Activity on YouTube
• X1 Blog Per Week

Up to 26 Posts per week! 



Actual footage of an employee trying to find enough photo assets. 









Non-Social Media Voice Social Media Voice

Back & forth

Less ENGAGING content

Less & Less reach

MORE ENGAGING content

MORE & MORE reach

SNOWBALL EFFECT



Attention 
is the

currency





Social Media



It’s actually just 
a really good 
marketing tool.





Rise of TikTok











Question: Why aren’t we paying attention to YouTube?



> >

Lean into Reels and Carousels









alert





Copyright issues







Solution? 



You Control the Sounds



Videos get far more views and engagement 
than simple photo posts on social media. In 
fact, social video generates 1200% more 
shares than text and image content 
combined.



Original Sounds FTW
Narrations

Environmental Sounds
Attend the AI breakout session for tips & tricks!



Rest easy





HASH TAGS





https://inflact.com/tools/instagram-hashtag-generator/



HASHTAG STRATEGY #beer 
#craftbeer 
#beerstagram 
#beerporn

#beeroclock 
#lovebeer 
#craftbeerlove

#sourbeersnob
#traversecitybeer



FRESHNESS FACTOR



GET REGULAR WITH YOUR WEBSITE

AT LEAST  ONCE PER WEEK



The
 3

Rule



“For every piece of content you create look 
for THREE ways that you can either extend 
the story, share the story or integrate the 
story into other channels.”

-The Three Rule 





USE SCHEDULING TOOLS



Facebook Scheduling
1) Head to your page and start typing a post. 2) Instead of pressing “Share Now”, click that 

dropdown and hit “Schedule”. Scheduling 
natively allows you to easily tag 
locations/users and feelings/activities.

3) Select the date 
and time and click 
“Schedule”. 

4) You can see all your scheduled posts, and 
alter them, by heading to your “Publishing 
Tools” and going to ”Scheduled Posts”. 



BUFFER







The New Normal
• 1-3 Per Week Facebook

• 1 ad
• 2 organic (if needed)

• X3 Per Week Instagram
• Prioritize Reels and Carousels

• Weekly Activity on Pinterest
• Publish on Friday afternoons

• Daily Tweets
• If you really want to

That’s a 73% Reduction in Posts!

A paid strategy will 
get you the results 
you’ve been 
dreaming of!



Where do I start? 





SIGN UP TO THE E-NEWSLETTER

www.TwoSixDigital.com/E-News



Brian V. Matson
brian@twosixdigital.com


